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	From details to retail,

From factory halls to shopping malls :

From workmanship to flagship:

The success of Hembly
Wednesday, 18th June 2008
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  Topic
Established in 2000, Hembly has successfully transformed itself, in just a few years’ time, from a supply chain business provider in the apparel industry into a leading multi-brand operator in the affordable luxury market in the PRC. Following the purchase of the Italian brand Bond Street and the option to buy Sergio Tacchini, the presentation will focus on how this Chinese company has gradually developed its value chain and has progressively fulfilled its vision to become one of the first few Chinese international brand owners in the affordable luxury industry.
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  Speaker
Mr. Billy Yan Yu NGOK, Chairman, Hembly International Holdings Limited
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Mr. Billy NGOK founded Hembly International Holdings Limited (SEHK: 3989) in 2000 and developed a unique supply chain services model for the affordable luxury apparel industry. This business model successfully captured the Europe’s out-sourcing trend and won for the Company over 50 renowned clients including United Colors of Benetton, Sisley, Hugo Boss, Armani, D&G, Moschino, See by Chloé, R.E.D. Valentino, DKNY Jeans, Diesel, Quiksilver, Lafuma, Lotto, Salewa and Sergio Tacchini. Riding on the solid foundation of supply chain services, Billy expanded the Company’s presence to distribution and retailing business under the brand names including Moschino, Sisley, Lotto and Stonefly, to offer affordable luxury and sportswear garments in tier-1 and tier-2 cities in the PRC.
Meanwhile, following the completion of acquisition of Sergio Tacchini, Billy is currently the owner of this premium Italian sports brand with a 42-year history.

Hembly was listed on the main board of The Stock Exchange of Hong Kong Limited in July 2006. The company has also been awarded “The Most Innovative Distributor and Retailer” by Forbes China as well as “The 2nd Capital Out-standing China Enterprise Award” by Capital Magazine.
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  General information
Date: 
Wednesday, 28th June 2008

Time:
8:30 – 10:30 am 
Venue:       FCC, North Block, 2 Lower Albert Road, Central, Hong Kong
Price:
HK$250 for members, HK$300 for non members 
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  Booking Form “From details to retail, from factory halls to shopping malls: From workmanship to flagship: The success of Hembly” – 18th June 2008
Payment is due prior to the event. Please return this form to Manuele Bosetti on fax: 2537 4764 or send complete details to mbosetti@icc.org.hk. Cheques should be made payable to “The Italian Chamber of Commerce in Hong Kong” and sent to Rm. 902-3 Wilson House, 19-27 Wyndham Street, Central, Hong Kong.
Please specify if you are: (     ) Member (    ) Non Member

Company:

Name:

Tel:

Fax:

Mobile:

Email:

Member: 

HKD 250 x _____________

Non member:

HK300 x _______________

Signature:

Total HKD:

No show will be charged unless the event is cancelled by the organizer.  For enquiries, please contact Manuele Bosetti at 2521 8837.


