“The New Chinese Revolution – Ethics, Business and Culture”
“The New Chinese Revolution – Ethics, Business and Culture” is a new book by Andrea Oschetti, Alessandro Paparelli and Mariangela Pira, three Italians who experienced the complexity of China from different angles and decided to collect their reflections but also the ones of a remarkable selection of CEOs and Presidents of some of the most important Italian companies with a presence in China, for a first-hand impression of their challenges, successes, ups and downs in the country of the Dragon. The book received an exceptional media coverage in Italy including Corriere della Sera, Il Sole 24 Ore, RAI and Mediaset.
Additional Information
How much do we really know about the “China phenomenon” when we want to move from the conference room to the engine room? Many are the aspects to be investigated to avoid that big opportunities eventually turn into big headaches. This book offers concrete insights in this respect, starting from the entrepreneurial stories and the daily challenges of some of the major Italian companies in China: valuable “behind the scenes” that are narrated directly by their CEOs and Presidents.

However, the complexity of the mechanisms needed to successfully operate in China are such that the perspective of current experiences in the field is not sufficient in order to take the right direction in the future. 

Hence, the book also offers a deeper analysis, where Ethics and Culture, two critical aspects of doing business in China, are evaluated at 360 degrees: from social to environmental aspects, from legal to relational, from energy to institutional ones, combining scientific solidity with punctual business examples. The analysis looks into the problems connected to the Ethics of doing business in China and gives light to many apparent “mysteries” faced by those who interact with the land of the dragon: the commitment to relationships, the perception of time, the management of uncertainty, the relationship between individuals and society, the approach to planning, the emotions and communication, and how much is important “who we are” as opposed as “what we do”. What the book offers above all is an opportunity for serious research for those who want go further than sensationalist headlines, and discover how and why Chinese and Italians have in reality deep cultural affinities, that translates also in the way they do business. 

A chain of knowledge and experiences that may eventually hook up China to Italy. And vice versa.

The first-hand business cases offered in the book include: 

· Chamber of Commerce of the European Union
· Illy
· Pirelli 
· Geox 
· Magneti Marelli 
· Sira Group 
· FoxTown 
· Technogym 
· Piquadro 
· Pianegonda 
· Salvatore Ferragamo 
· Morellato 
· InterChina Consulting 
· Bracco 
· Fondazione Cassamarca 
· Hammonds & Rossotto 
· Osservatorio Asia 
· Heier 
· Bank of China
Andrea Oschetti is the Managing Director of Keyasya, a consulting and trading company based in Shanghai and Hong Kong. He has previously worked for PricewaterhouseCoopers in Hong Kong and London, in the Sustainable Business Solutions practice. He is also Treasurer and member of the Board of Directors of the Italian Chamber of Commerce in Hong Kong. 

Alessandro Paparelli is the Human Resources Director Asia Pacific for Salvatore Ferragamo, based in Hong Kong. He is also editor and columnist of Ticonzero (www.ticonzero.info), one of the most read and authoritative management magazines in Italy. He is author of other books and publications and Ordinary Member of the HK Institute for Human Resources Management. 

Mariangela Pira is an accredited journalist, with experiences in New York and China, where she served as a correspondent for Milano Finanza and Panorama. She conducts Continente Cina for the TV channel Class Cnbc, as well as the stock market updates for the news of Canale5 and La7. For the Ministry of Foreign Affairs, she is also the conductor of Esteri News, the news video bulletin for the Italian diplomacy.
